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2020 Results

High-Priority Social Needs

Screenings focus on health-related social needs —

barriers to health and quality of life, including food
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strain, and transportation barriers.
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In the last two years, we've greatly expanded screening of our Humana is capturing and measuring data in a new way that allows us
members for a comprehensive set of social needs that impact health to close the loop on social need referrals and continue to follow up as
and quality of life. needed — to see that the resource offered helped the member. For

example, from December 11, 2020 to March 15, 2021, we measured
the gap closure rate of the six social need domains below for a subset
of Medicare Advantage members. While some pandemic-driven needs

In 2020, we set an enterprise wide goal to conduct 3 million screenings.

2020 Screenlngs such as access to food and transportation were more immediately
Our advances in screening work continued in 2020. In the end, we resolved, many needs are preexisting and will require more time and
more than doubled our goal for social need screenings. Overall, we resources to address.

tracked 6,157,340 screening events.
Percentage of Met Needs

Truly solving for social needs requires long-term, repeated outreach

to connect members to community resources, access to member
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this continued work, we are learning the type and number of
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Humana'’s Basic Needs Program
made a direct impact on food 6 Loneliness 9.9%

insecurity, providing more than 1.1
million meals to at-risk members.

WILLIAM SHRANK, MD Bold Goal continues to guide Humana'’s
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OGS AN S strategy to address social needs —

OFFICER, HUMANA and to improve the health of the people and communities we serve by
making it easier for everyone to achieve their best health.



